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THIS MONTH

RMUG Meeting, Saturday Morn-
ing June 14, 2003  9-11:30 AM

All Mac users, new & old are in-
vited to attend the next RMUG
general meeting in the classrooms at:

Little Country Church
873 Canby & Churn Creek Rd.
Redding, California
(RMUG IS NOT CHURCH AF-

FILIATED)
Coffee and donuts are served dur-

ing our “Get Acquainted” time, 9am
to 10am. There are classes for
“Beginners” and “Intermediate” from
9:15am to 10:00am.

 This month we will be discussing
data base in Appleworks, by Dale.

RMUG OFFICERS
Dale Josephson, President
Jim Pace, Vice President
Don Lapray, Treasurer

Mary Gililland, Secretary
Bill Benton, Librarian

 Ken Lorenz, Editor
Barbara Benefield,

Louise Zegers, Pat Hiner
 Hospitality

PRESIDENT’S MESSAGE
Summer has finally arrived and so has the Shasta Historical

Society’s new web site.  If you want to know about Shasta County
before the days of Macintosh computers you may wish to visit
www.shastahistorical.org.  This web site is the front end to a 1.73
Gigabyte Filemaker Pro database.  The wonderful staff at Shasta
Historical Society have worked for years to compile this database
and for the last year or so they have enjoyed JET Tech’s wireless
web service and it came up that they were looking for a new site to
host their web presence and they were hoping that the new vendor
could also help them with their database.  The staff at JETT took a
couple of meetings with the staff from the Society and within a
couple of weeks the www.shastahistorical.org web site was up and
going.  Now you might wonder why this article is appearing in the
RMUG News?  The Shasta Historical Society uses Macintosh com-
puters for most of their day to day operation although they are
slowly moving to the Dark Side of Dell.  Maybe if some of the
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WHY RMUG?  The Redding Macintosh Users’ Group was
formed to help members and new users obtain maximum
enjoyment and performance from their computers. This is ac-
complished through group activities and our direct affiliation
with Apple™.

RESOURCES:  RMUG resources include monthly mailings from
Apple™ and numerous outside vendors. We have a library of pub-
lic domain programs, games and shareware software. We have
videos and other computer-related guidebooks and information.

MEETINGS:  RMUG meetings are held on the second Saturday
of each month from 9:00 to 11:30 AM  at Little Country Church
873 Canby Rd. Room B-6. (we are not church affiliated) The
meetings give members and visitors an opportunity to share in-
formation, opinions, personal experiences and techniques
regarding Macintosh computer systems—hardware & software.

MEMBERSHIP INFORMATION:  We invite you, as a guest, to
attend our next monthly meeting. If you decide to join RMUG,
your membership fee includes your whole family. We need your
help as much as you need ours! Please participate!

WELCOME TO OUR MEETINGS:  Call the President, Dale Jo-
sephson at 244-7262 or contact other RMUG officers for help.
Go to http://rmug.org/membership.html for numbers.

MEMBERSHIP DUES: $24 / year. Includes newsletters, access to
shareware, monthly workshops, troubleshooting help. Payment
of dues can be made at the monthly meetings or send them to:
Don Lapray, 1745 Crosby Lane, Redding CA 96003. Please make
check payable to: Redding Macintosh Users’ Group.R
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CLEANING HARD DRIVE

CLUTTER:
As you install, use, and later remove programs

from your computer, your hard drive can become
cluttered with files associated with these pro-
grams.

By following the procedures below you can
clean up your hard drive and allow your Mac to
run more efficiently.

Remove duplicate files using File -> Find. Many
different programs install copies of the same stan-
dard applications such as SimpleText, Stuffit
Expander, DropStuff with Expander Enhancer,
and QuickTime Plug-In for Web Browsers. De-
lete all but the most recent copies of each
application to free up more space on your drive.

Remove deleted applications’ files from the
Preferences, Extensions, and Control Panels fold-
ers. Most applications that you install will place
files in the Preferences, Extensions, and Control
Panels folders. Look through these folders and
delete files associated with programs that you no
longer have. Look particularly for Help Files in
the System Folder and Preferences folder.

Remove temporary files.
Look through the Trash and delete Rescued

Items. Delete all files from the Temporary Items
folder. Look through the documents folder for
temporary or work files and delete them.

 Don Lapray

 A helicopter was flying around above Seattle
when an electrical malfunction disabled all of the
aircraft’s electronic navigation and communica-
tions equipment. Due to the clouds and haze, the
pilot could not determine the helicopter’s posi-
tion. The pilot saw a tall building, flew toward it,
circled, and held up a handwritten sign that said
‘WHERE AM I?’ in large letters. People in the tall
building quickly responded to the aircraft, drew a
large sign, and held it in a building window. Their
sign said ‘YOU ARE IN A HELICOPTER.’ The
pilot smiled, waved, looked at his map, determined
the course to steer to SEATAC airport, and landed
safely. After they were on the ground, the copilot
asked the pilot how he had done it.

“I knew it had to be the Microsoft Building,
because they gave me a technically correct but
completely useless answer.”

Mary

DIRECTIONS:

SPAMFIRE:
Anti-Spam Filter Removes Unwanted Email.
Spamfire is an anti-spam utility for Macintosh,

automatically removing unwanted email from any
email account. The new Revenge Menu in version
1.3 lets spam-weary email users fight back in sev-
eral ways, such as bouncing or reporting junk
email. But Spamfire’s most satisfying Revenge fea-
ture may be a command called “Bug the
WebBugs,” which lets spam victims turn the tables
on unscrupulous spammers.

This new Spamfire command searches out and
destroys virus-like email codes known as
WebBugs, which many spammers include in their
spam as a way to track spam delivery. Unwittingly
opening or even previewing a WebBugged spam
can silently send a confirmation message back to
the spammer that verifies the email address of the
recipient and encourages the spammer to send
more spam.

Ccontinued Page 4

This would be a great place to put a Wanted or
ForSale ad for that item you have thought about
off and on for the last few months.

There are little spaces left in almost every news-
letter which are ideal for such notices. Remember
they have to be short and sweet but they are free
to members.

Editor..
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Spamfire intercepts these WebBugs and steril-
izes them, removing all code that can identify the
recipient and replacing it with random gibberish
text or any other user-selected message. Spamfire
then launches a custom Web page full of steril-
ized WebBugs. The WebBugs are triggered
repeatedly for as long as the Web page is open,
sending the misinformation directly to the
spammers’ servers.

• Reliable. Built-in fuzzy-logic filters delete
spam with very few false positives.

• Easy to use - Spamfire comes with hundreds
of built-in filters and a super-easy setup assistant.
No need to analyze your spam and create filters.
Spamfire does it all for you. You can have Spamfire
up and running in about five minutes.

• More intelligent - Other anti-spam programs
will reject a message that contains a single suspi-
cious keyword. Spamfire uses cumulative,
fuzzy-logic filtering for much more reliable results.

• Always up-to-date - Spamfire updates its fil-
ters automatically over the internet so you always
have the most up-to-date spam protection avail-
able (Pro version only).

• Safe - Spamfire saves junk email in the Spam
List so you can check its accuracy and correct
mistakes. And Spamfire always accepts messages
from senders in your address book.

• Flexible - You can easily edit or create filters
to eliminate any kind of unwanted email. Or cre-
ate “always-accept” filters to make sure certain
messages never get removed.

New in this version: Support for QuickMail Pro
and Habeas Sender-Warranted Email. Numerous
other improvements. See the complete version
history.

 System requirements: • Spamfire requires Mac
OS 9.1 or greater or Mac OS X 10.1 or greater.
Spamfire works with any POP3 email account,
including Apple’s iTools. Spamfire works with any
email software and also offers extra integration
features for Entourage, Eudora, Outlook Express,
Netscape and OS X Mail. Spamfire does not work
with America Online, Hotmail, or most Web-

based email accounts.
Spamfire sells for $19.00-$29.00
Version 1.3 is a free upgrade for all registered

users.
 Complete information about WebBugs and the

Spamfire Revenge Menu can be found at: http://
www.matterform.com/spamfire/help/revenge/

Spamfire can be downloaded and purchased
from the Matterform Media Web site at http://
www.matterform.com

Found on the Web

SPAMFIRE CONTINUED

SECRETARY’S NOTES:
 Hi to all, well it has finally turned hot!! We have

again skipped spring and have gone straight to
summer.  At our next meeting we will be having
Dale show us how to do data base.  This is one of
those basic functions that all of our computers
can do as it is part of Appleworks.  I for one have
tried it a couple of times and it has taken me a
long time to figure it out.  It will be nice to have
somebody who knows how it works show it to
me. It has many many uses and could be very
handy.  We will have some good door prizes and
raffle items too. I would like to thank our new VP,
Jim Pace, for filling in for Dale last month. Do
any of you have ideas of what you would like us
to show or do a program on at one of our meet-
ings?  With all of the talent that is in our club,
none of us are great at all things, but all of us have
our specialties,  our special interests, and our spe-
cific needs.

Hope to see you at the meeting on the 14th.
Mary
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HARD DRIVE MANIA:
I’m trying to remember the size of my first hard

drive. It’s been quite a few years — around ’91 or
so — but the figure 80 megabytes sticks in my
mind. At the time, 80 megs was plenty. I remem-
ber it taking me a year or so before the drive began
bursting at the seams.

But something has happened between then and
now. We’ve developed a digital-storage mania.
When in doubt, we store. We stash, and we file,
and we make folders and fill them up. Documents,
music files, graphics. We do it because we can —
because digital storage is as easy as letting some-
thing sit there. When in doubt, we store on our
hard drives.

The problem is this: Our drives keep getting
bigger and bigger, but they’re still not big enough.
We never ever seem to have enough digital-stor-
age space. We’ve become hard-drive obsessed.

The StuffIt Generation
It didn’t take us very long in our march toward

hard-drive obsession before we became the StuffIt
Generation. Think about it. StuffIt is software that
acts to squeeze our data — to cram still more of it
into our drives. Our 120GB drives, once huge, are
now tiny. We need StuffIt to help us cram in more.

If we’re hard-drive obsessed in our homes, our
storage mania is a terabyte tsunami when it comes
to business. Can you imagine the data storage of
a company like Wal-Mart.  All those sales receipts
for every store, those millions of employees
records, the total number of hot dogs in inven-
tory. They must need a storage center to keep track
of their storage centers.

(For those who like large numbers, Wal-Mart’s
database is 280 terabytes, or 280 million mega-
bytes.)

There are now professional analysts who dedi-
cate themselves to studying data storage.
Analyzing, in effect, strategies to cram more into
vast hard drives. They study things like SANs
(storage area networks) and they subscribe to

Storage Magazine (a real publication). And, un-
doubtedly, their own personal hard drives are
stuffed full of all this relevant data.

Us vs. The Etruscans
We know little about the ancient Etruscans,

who lived in what is now Italy. They left no writ-
ten record. Historians get excited when they find
a shard of pottery.

But future historians will know way too much
about us. They’ll have our complete dental
records, all our digitized home movies and 709
billion computer-generated prom invitations.
They’ll be sick of us.

At the outer extreme of this trend is Microsoft,
with its Virtual Brain project — actually a pretty
neat idea. The idea is to digitally catalog every
single moment of a person’s life: all e-mail, every
document, every photo. Save it all.

Future historians will only wonder: Why
couldn’t they just delete?

The End of It All
Here’s the ultimate problem with our hard-

drive obsession: Where are we going to store all
our hard drives? Our trash we can recycle, but who
throws away a hard drive?

As computer users keep proliferating (which
itself might be a problem), the number of hard
drives grows exponentially. Eventually, we’ll need
to set aside a continent — say Australia — simply
for hard-drive storage.

Oh, and I found that old hard drive of mine. It
was up in a closet. And yes, it is 80 MB. I took a
look at it and realized I’ve stored a letter I wrote
in 1994. I could delete it, but I might want it some-
day. I better save it.

Add Technology - NewsFactor to My Yahoo!
James Maguire , www.osOpinion.com
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FONTS IN APPLEWORKS -X
When in OS-X and using Appleworks the font

menu by default does not show you what each font
looks like, so there is a lot of wasted time trying
this font or that font.  At last weeks OS-X SIG
Mike Boylson expressed his frustration at the lack
of font control, so the SIG dug into AppleWorks
6 help menu and we want to pass along a Gen-
eral-General tip.

Start your Appleworks application and  under
the AppleWorks pull down menu go to PREFER-
ENCES and go to GENERAL.  A dialog window
will open and under the TOPIC button change
the value to: GENERAL and on the right side of
the new screen is a check box that will allow you
to view the FONT MENU IN ACTUAL FONTS
as long as you put a check in the box and then
click on the MAKE DEFAULT button on the bot-
tom of the dialog window.  Now when ever you
start up Appleworks the font menu will display
the fonts as they actually look.  We did notice that
the font menu did take a second or two to display
when the actual fonts are used as compared to
being nearly instantaneous when actual fonts are
not used.

Dale j

THE POWER OF THE EJECT KEY:

Prior to releasing the new Apple Pro Keyboard
with the G4 series of machines, all Apple key-
boards had a button that was very unique. That
button was generally located along the top right
edge of the keyboard and was used to power the
system up and down. With the new Apple Pro
Keyboards, Apple’s designers opted to dispose of
the power button in favor of sound control but-
tons and an eject key.

The new keyboard design is comfortable and
much more visually appealing than any PC key-
board I have ever seen. I even like the addition of
the sound control keys. My only problem with the

new design was that it had no power button. I
don’t mind pressing the button on the front of
my tower to start the system up, but I used the
button on the keyboard every time I wanted to
put my system to sleep or shut it down.

In the past, in order to shut the system down, I
simply tapped the power button once and hit the
enter key. The power button brought up a small
dialog box that gave me options to Restart, Sleep,
Cancel, or Shutdown. The enter key performed
the default behavior which was Shutdown. This
meant I could have my computer shutdown faster
than I could get out of my chair! I simply no longer
had the option!

I was actually complaining about this very is-
sue when a friend showed me a hot key
combination that I had never seen documented.
If I hold down the Control key and hit the eject
button on the keyboard, the Restart/Sleep/Can-
cel/Shutdown dialog now pops up just as it had
with the old power button. I also have the option
to type R, S, or Enter to perform a specific action
without touching the mouse. Everything works
just as it once had, except that now I hit a key com-
bination in place of the power key.

It is also worth mentioning that there are other
key combinations to achieve the desired result
without bringing up the dialog box. For example,
if I simply want to reboot, the key combination
would be Apple+Control+Eject. The system will
then reboot as if I had used the reboot option
under the Apple menu. Alternatively,
Apple+Control+Option+Eject will shutdown
your system. Apple+Option+Eject will put the
system to sleep.

Apple has always made an effort to excel in both
form and functionality with each subsequent
hardware release. I do miss the power button, but
now I can live without it. And, as long and I try
not to think about the poor choices Apple has
made with mouse design over the years, I can sleep
well at night.

By: Steve Manke
Submitted by Dale j
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• Your FAST choice for Internet access
in the North State

• Macintosh Service and Repair
• Classes on your site or ours
• RAM upgrades always in stock
• CD Authoring
• Wide range of SCSI cables
• Macintosh batteries
• Trained technicians

School PO’s gladly accepted
(530) 242-1800

http://jett.net

OS X ODYSSEY:
 Why Aren’t More Mac Users Switching To OS

X?
“The OS X transition must be completed now.”
That’s the gospel according to John Manzione

of macnet2.com.
“If OS X fails, so goes Apple. Apple risked it all

on a new OS so radically different it has caused
only 25% of its users to switch. Without drastic
measure now, it will fail.

“Rather than argue back and forth as to why
only 25% of all Mac users have moved to OS X, I
really wanted to know the ‘real’ reasons. So began
my research into why OS 9 users refuse to join the
rest of us in OS X-land. My non-scientific answers
are very disappointing, but are worth discussing.”

You can read John’s discussion here: http://
macnet2.com/more.php?id=346_0_1_0_M

Actually, I am highly skeptical that even 25%
of the Mac user base has switched. Out of an esti-
mated 30 million, that would work out to 7.5
million, and the most recent estimate I saw from
Apple was 5 million, and I expect that’s optimis-

tic. Five million, also about the number of new
Macs Apple has shipped with OS X pre-installed,
whatever you want to make of that.

The key to getting more people to switch is in
making OS X more likeable and usable. “OS X is
slow, but not ‘that’ slow,” says Manzione. That’s
easy for you to say, John — you have a 1 GHz G4
PowerBook with Level 3 cache. For the vast ma-
jority of Mac users who are running G3 machines
or older, OS X is “that” slow, or won’t work at all.
It’s barely tolerable on this 500 MHz Pismo, which
was the top of the line fastest PowerBook when it
was sold, is only 2 1/2 years old, and by my lights,
a machine that cost as much as this one did should
have at least a five year usable service life with de-
cent performance.

John also notes that, “Printer support lacks, but
most printers work with it.” “Yeah, but if you do a
lot of production printing and OS 9 is doing the
job well, who needs the hassle?”

There’s also Apple’s stubborn intransigence
about still wanting to ram NeXT Finder conven-
tions down the throats of unwilling Mac users via
the clumsy artifice of simply removing much-
loved Classic Mac OS features from OS X. There
is no technical reason for windowshading, or pop-
up folders, or a customizable Apple Menu, etc. and
so on to not be in OS X — the haxie and shareware
folks have amply proved that. A lot of Mac veter-
ans are just not interested in buying the NeXT
brand of dog food. Want more people to switch?
Give them back the features they need and like
and depend on.

Then there’s the crappy and flaky input device
support in X; the buggy OS 10.2 version upgrades;
the labour-intensive user-unfriendliness involved
with the care and feeding of OS X. I persevere
partly for journalistic research reasons, and partly
because I really like some of the software that’s
only available for OS X, but it’s hard to make a
compelling advocacy case for switching to those
who are presently satisfied with the performance
they are getting from the Classic Mac OS, in which
I am myself still at least 15% to 20% faster at pro-

Continued Page 8
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duction work than I am in OS X.
I am inclined to agree with John’s observation

that:
“If Apple is to have a future it must move not

only all of it’s users to OS X, it must convince
enough PC/Linux users to make the transition as
well. 2.1% of the overall market is not enough to
stay viable, and if you factored in only the 25% of
Mac users as “real” Mac users, then the market
share is less than .5 % of the market, a half of one
percent spells death to the platform....

“People were once confident that when Jaguar
shipped it would cause the massive transition to
OS X and it didn’t happen. Today, these same
people are saying that when Panther ships, this
time people will move to it. But will they? Why
then and not now? And if that is true, why isn’t
Apple offering every new Jaguar user a free up-
grade to Panther as they move now?”

John’s prescription?
“ It’s time to spend some money. Apple gave

away Jaguar to every US teacher in order to get
him or her on board. Why not do the same today,
right now, to every Mac user in the world? Why
not put together a Disk Image, and a segmented
series of  Disk Images, of  Jaguar online at
Apple.com and give it away for free, from today
until Panther ships. Panther is going to be a paid
upgrade anyway (another $129), so why not offer
a version of Jaguar, sans the iLife suite, for free to
anyone who wants it?

“Giving Jaguar away, an OS that will become
obsolete in a few months, would allow every Mac
user that doesn’t want to spend the $129 to get it
and try it. Announce it to every .Mac account, on
every news outlet, and in Full Page ads in the ma-
jor cities. Make a News event out of it.

“Take away every reason why OS 9 users have
not to switch. Make it free for the asking, and open
up a line of communication between these users
and Apple. Tell them to tell Apple what’s good
about OS X and what’s not so good. Get involved!”

Makes sense to me, but the real issue is to get
OS X fixed so that people will want to use it and

enjoy the experience in the way that OS 9 was en-
joyable. To paraphrase a famous line from one of
my favorite movies, “If you build it *right,* they
will come.”

By Applelinks Contributing Editor
 Charles W. Moore

OS-X CONTINUED

APPLES OR LEMONS?
Our families or businesses have had extremely

favorable experience over the past 24 years or so.
(***•)  = outstanding functionality, no stars  =

poor. Failures and service as detailed.
Apple II * Apple IIe **** Mac 512 Mac SE30

**** Mac II ci ***• (10+ - > their only problem
was they would not quit!) Performa 6300, 6320,
and 6400 (a design disaster you note, but reliable
and functional for uses needed) Powerbook Color
(140?) ** Mac Classic II and Mac IIsi (slow dogs
but durable) Pismo (Firewire 200) Powerbook 400
***•  (2) - oddly, both were dead on arrival - both
motherboards and one battery replaced within 72
hours by Texas AppleCare and now going strong
for 3 years iMac G3 s *• (2) iMac DV G3 **•
(motherboard failure, repaired instantly by local
AppleCare store, now ok for 2 yr.) B+W G3 400
***• (except for bizarre lack of firmware to make
FireWire external HDs bootable) iBook 14" screen
**• (BUT has been sent back to Texas 3 times for
one motherboard, one HD, and two screen re-
placements; good news - now works) Flat panel
iMacs **• great so far, except for OS X grief.

We are generally sticking with OS 9.2.2 to pre-
serve our sanity and pocketbooks, though I have
no doubt that I will go to OSX eventually (? by v.
5.0).

Applecare clearly is a MUST for current Macs,
and there does seem to be a periodic problem over
the years, but compared with most hardware, and
especially computers, Apple’s record for quality is
good to outstanding, and Applecare comes
through reliably, given enough persistence.

Bob Whitney
Off the Web
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POLICIES

This newsletter is published
monthly for the Redding

Macintosh Users’ Group and is
distributed to all club members.

No other individual, group or
business may use any portion of
this newsletter without prior
written permission.

RMUG News welcomes ar-
ticles and questions relating to
Macintosh or Macintosh com-
patible computers. Articles may
be hand written, typed, or sub-
mitted on a 3.5” floppy disk
(using any popular word pro-
cessing program).

Submissions must be accom-
panied by the author’s full name,
address and telephone number.
The submissions become the
property of RMUG unless oth-
erwise specified.

If you have a change of ad-
dress or other questions, please
notify the newsletter editor or
other RMUG officer as soon as
possible.

Deadline for submissions is
the last Saturday of each month.
E-mail or deliver all material to:

Ken Lorenz
E- mail submissions to:

krlore@cwnet.com
OR

rmug@rmug.org
(stuff files if possible)

EDITORIAL

Hot! Too hot!! Starting at
daylight I am all done in

by 11:30 A.M. That leaves me
with some time in the after-
noons to work on this project,
but what with other responsi-
bilities it is still sometimes a
squeeze.

The last few weeks have been
fairly hectic, my main puter
(Hardy Boy) broke and had to
be shipped over to Eureka for a
new video analog card. “Junior”
the back-up clamshell iBook has
proven invaluable by stepping
into the breach for the comple-
tion of this months edition.

I hope you have been paying
attention to what has and has
not been said and done in your
name as a taxpayer and citizen
of this great land. Hopefully the
attempt to usurp the public air-
waves and further consolidate
their ownership in fewer and
fewer corporate hands will be
rolled back. This is only because
of last minute public response
and outcry. We must remain
vigilant and involved or we are
bound to lose the democracy we
have enjoyed.

There should be something
of interest for everyone in this
issue. I have, in the last couple
of days received articles from
members which will appear in
next months edition.

Ken

AD Rates
$4–business card
$6–quarter page

$9–half page
$15–full page

AD RATES

RMUG members are invited
to place “Wanted”, “For

Sale” & “Trade” ads in the news-
letter at no charge. Business
cards or commercial accounts
are welcome at the rates listed
above. One of the best reasons
for belonging to a user’s group
is to let other people know about
your activities, as well as learn-
ing what other people are doing
with their computers and soft-
ware. Please give your business
cards or ads to the newsletter

Editor.
Advertisements in the

RMUG newsletter will not influ-
ence reviews or critiques of
hardware, software companies
or stories.

RMUG does not endorse any
specific dealer or product, but
we do encourage the distribu-
tion of information which may
assist club members in identify-
ing best buys and services.

End
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RMUG
Newsletter Editor
rmug.org
530-365-6888

Jet Technologies
www.jett.net

Macintosh parts and service by trained technicians who “Speak MAC”

Internet service using Macintosh  Servers

Dial-up and Wireless Internet, 10 MB mail boxes, Personal web sites,

Domain Hoasting, Customized Training, Office Network Intergration.

Repairs and Upgrades are our Specialty !

1320 Yuba St. #214       -     Voice (503) 242 - 1800

Redding CA. 96001      -        FAX (503) 242 - 5901


